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The objective of this research is to propose a theoretical model based on studies on residents’ quality of life in smart

tourism destinations. Smart tourism destinations are territories based on information and communication technologies

(ICT), which improve travelers’ tourist experiences as well as affect the quality of life of residents. To know the context of

the relationships between tourism and quality of life, main studies and theories regarding these two phenomena are

analyzed. Likewise, the relationship between smart places and quality of life is also studied.
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1. Introduction

The close relationship between perceived tourism impacts and the quality of life of residents is increasingly relevant in

tourism research , as well as the relationship between the quality of life and support for tourism development by the

population . In this sense, numerous studies show that the quality of life of residents of tourist destinations is affected

either positively or negatively by the impacts of tourism (economic, sociocultural, and environmental dimensions) .

Quality of life (QOL) refers to the general well-being of people’s lives and is fundamentally structured through the

concepts of objective and subjective well-being . Objective well-being is measured by means of quantitative indicators of

quality of life , while subjective well-being is measured by means of subjective indicators .

Our main objective is to propose a theoretical model on the quality of life of residents in smart tourism destinations, based

on the subjective well-being approach. This model arises from a systematized review of literature, in order to structure the

main conceptual contributions of quality of life in categories in the context of tourism and smart places (cities and

destinations). Moreover, this study aims to (i) explain the subjective factors of quality of life, (ii) point out the impacts of

tourism and its relationship with quality of life, and (iii) reflect on the quality of life in smart tourism destinations.

2. The Quality of Life of Residents in Destinations

Among the various concepts on quality of life, we highlight that of Cummins  (p. 700), which defines quality of life as a

construct that “is multidimensional and influenced by personal and environmental factors and their interactions, has the

same components for all people, has both objective and subjective components, and is enhanced by self-determination,

resources, purpose in life, and a sense of belonging”. Following that line of thought, Felce and Perry   (p. 54) define

quality of life as “a combination of both life conditions and satisfaction” but taking into account “personal values”.

Objective well-being represents the real circumstances of life. This well-being is measured by quantitative and extrinsic

indicators (e.g., economic, social, environmental, and health indicators) , such as gross domestic product (GDP),

share of the tourism industry in GDP, unemployment rate, poverty rate, level of education, life expectancy, family income,

number of hospital beds per 1000 inhabitants, square meters of green areas (parks) or recreational facilities per thousand

inhabitants, public security, number of hotel beds, etc.

On the other hand, subjective well-being refers to the personal feelings and perceptions of life, which are constituted as

qualitative and intrinsic indicators. These indicators are related to positive affection, negative affection, and life satisfaction

. Positive and negative affection refer to the affective component (emotions, feelings), while life satisfaction is linked to

the cognitive aspect (perception, judgment) that a person has regarding life .

It is noted that much of the research on quality of life in destinations, focuses on the assessment of the subjective well-

being of residents  or tourists . In that sense, from the Bottom-up Spillover Theory , the

quality of life or overall life satisfaction of the local community is determined by the level of their satisfaction with the

specific factors of life (e.g., family, work, community life, safety, health, public services, social networks, cultural and

leisure life, etc.) which, in turn are affected by the effects of tourism development .
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In addition, it is also perceived that some authors group specific life factors into two dimensions: material well-being and

non-material well-being . Material well-being refers to the sense of well-being with the economic dimension (e.g.,

well-being of employment and income, and well-being of costs of living), while non-material well-being refers to the sense

of well-being with sociocultural and environmental dimensions (e.g., community well-being, emotional well-being, and

health and safety well-being, well-being of community services, well-being with lifestyle, etc.).

The combination of objective and subjective indicators of the quality of life of residents  can help planners and

managers of tourist destinations in the development and implementation of effective and sustainable policies . As

the quality of life of the local community in tourist destinations improves, the greater the support of residents towards the

development of tourism .

3. Impacts of Tourism on the Quality of Life of Residents

Tourism is a socio-economic activity that, according to Uysal, Sirgy, Woo, and Kim , depends on the infrastructure and

resources of the community to be able to develop, which generates impacts that affect the quality of life of residents 

, and the well-being of tourists and other agents involved in destinations .

It should be noted that much of the research that analyzes the impacts of tourism on the quality of life of residents relate

to the following dimensions :

(i) Economic (e.g., strengthening the local economy, employment opportunities, rising living standards, investment

contribution, creation of new businesses, increased tax revenues, increased cost of living, increased price of goods and

services, real estate speculation, etc.).

(ii)Sociocultural (e.g., social interactions, cultural exchange, preservation of cultural goods, increased leisure and

entertainment activities, community well-being, loss of cultural identity, violence and crime, gentrification, tourism, etc.).

(iii)Environmental (e.g., preservation of natural resources, increased environmental awareness, better management of

natural resources, increased pollution, environmental degradation, waste management/disposal, etc.).

The perception of residents regarding the impacts of tourism on their quality of life can be either positive or negative,

leading to either favorable or unfavorable attitudes towards tourism and their support for tourism-based development 

. In relation to the latter aspect, studies based on the Social Exchange Theory highlight that residents assess the

costs and benefits of tourism development and its quality of life .

Thus, it is generally assumed that the economic impacts of tourism are usually perceived as positive by residents, while

social and environmental impacts are perceived as more negative . The support of residents to tourism would be more

connected with the perception of the positive effects of tourism, especially the economic ones , corroborating the

principles of the Social Exchange Theory.

In addition to the economic, sociocultural, and environmental impacts of tourism, it can be emphasized that the political

context in which destinations are unfolded has a remarkable role , which can also have an impact on the quality

of life of the community. The main political factors that promote tourism development and the quality of life of residents are

participatory democracy, control of corruption, the rule of law , the stable political environment , the formulation

and implementation of tourism development policies , the social capital , governance , and trust between

the agents of destination .

4. Smart Places: Smart Cities and Smart Tourism Destinations

The concept of smart tourism destinations arises in literature from 2010 and is closely related to the concept of smart

cities . Despite there being no consensus in the definition, the smart city is basically understood as a territory that

is based on ICT  that “must be able to optimize the use and exploitation of tangible and intangible

assets”  (p. 26) through the participation of multiple stakeholders , to promote sustainable development ,

and be able to increase the quality of life of citizens .

The tangible assets of the smart city relate to natural resources, services, and urban infrastructure ,

while intangible assets include human capital, intellectual capital (private sector), and organizational capital (public sector)

.
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On the other hand, the tourist destination is configured as smart, when it makes intensive use of the ICTs provided by the

smart city, transforming into an innovative tourist territory, which guarantees sustainable development , improves

the quality of the tourist experience , and increases the quality of life of residents .

The dimensions and factors of smart tourism destination include governance, sustainability, technology, innovation,

accessibility , connectivity and smart sensor networks, information system, smart applications/solutions , social

and human capital, entrepreneurship, leadership , and cultural heritage and creativity .

Therefore, it can be considered that both the smart city and the smart tourism destination are urban areas that would be

constituted in “smart places”  through the intensive use of ICTs, which would have as their main purpose the

increase in the quality of life of people , whether residents or tourists (Figure 1).

Figure 1. Purpose of the smart places.

5. Theoretical Model of Residents’ Quality of Life in Smart Tourism
Destinations

Based on the analysis of the documents selected in the systematized review, it was possible to determine some

preliminary results. It was observed that the quality of life of residents can be measured through subjective well-being

(subjective indicators) and objective well-being (objective indicators) . However, it was noted that much of the

studies on quality of life in tourist destinations , as well as in smart cities , focus on measuring the

subjective well-being of the community. A few tourism studies, such as those of Meng, Li, and Uysal , and Urtasun and

Gutiérrez , assess the quality of life through objective well-being.

Based on preliminary results and taking subjective well-being as an analysis perspective , we propose a theoretical

model of the quality of life of residents in smart tourism destinations (QOL-STD). The model consists of five main

elements: perceived tourism impacts, ICT, satisfaction with specific life factors, overall life satisfaction, and support for

further smart tourism destination development.

It is established that residents’ overall life satisfaction in the development of the smart tourism destination results from the

relationship between perceived tourism impacts  and satisfaction whit specific life factors. On the other hand, we

highlight the important role that ICTs play in this model, as they function as cross-cutting factors that influence the

perceived tourism impacts and support for further smart tourism destination development .
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