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Sustaining youths interest in entrepreneurial education is important to cultivating future entrepreneurs. In

entrepreneurial education, both perceived educator competency and perceived social support are important drivers

for the creation of self-efficacy in youth.

entrepreneurial self-efficacy  perceived lecturers’ entrepreneurial competency

perceived social support  entrepreneurial attitude orientation

1. Introduction

As consumers of the education business, the perceptions of youths is crucial in measuring the quality of education

products and services offered. The terms youth and students are used interchangeably since the study focuses on

entrepreneurship education, which is one product that has gained enhanced popularity and investment in many

countries . This is especially true in Indonesia, where the number of Indonesian educational institutions focusing

on entrepreneurial education has increased  due to its potential as an economic development tool .

Entrepreneurship education encourages colleges to build entrepreneurial abilities, skills, and intentions . Past

studies have emphasized that an effective entrepreneurship education program can help youth to increase

entrepreneurial attitude, entrepreneurial mindset , entrepreneurial intentions , entrepreneurial activity ,

entrepreneurial skill and motivation , and even to improve business performance built by youth . Therefore,

universities are expected to be able to offer well-prepared entrepreneurship modules .

Entrepreneurial attitude orientation (EAO), which is a way to predict entrepreneurship based on attitude or the

tendency to respond in a way that is generally liked or disliked , has been important in the development of

entrepreneurship on campus. Curriculum requirements, convenience factors, practical considerations, experience,

academic factors , and achievement  are important factors in increasing entrepreneurial attitude.

Entrepreneurial attitude orientation encourages creativity , innovation , entrepreneurial behavior , individual

entrepreneurial movement in the future, and entrepreneurial intention . Previous studies have shown that

entrepreneurs have a higher EAO scale than non-entrepreneurs .

Bandura , however, emphasized that entrepreneurial self-efficacy (ESE) also plays an important part in the field

of entrepreneurship, especially in entrepreneurial activities , because starting a business comes with a lot of

ambiguities and uncertainties, including rejections, fluctuations in market conditions, and changes in business

policies. Someone with high self-efficacy will be able to overcome all uncertainties and problems that can
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negatively affect the performance of his/her business  because self-efficacy is strongly linked with creative

behavior, creative ideas and novel activities  that are important to overcoming uncertain and diverse conditions

of the market. In short, entrepreneurial self-efficacy gives strength and perseverance to someone to make the effort

to overcome ambiguous conditions . In past studies, entrepreneurial self-efficacy has been found to influence

entrepreneurial attitudes , entrepreneurial intention , entrepreneurial emotion, career choices, and

entrepreneurial performance . Entrepreneurial self-efficacy is developed through learning, experience ,

instrumental readiness, risk propensity, and entrepreneurial knowledge . High intrinsic motivation in

entrepreneurial activity depends on entrepreneurial self-efficacy .

The existing lack of literature on the mediating role of entrepreneurial self-efficacy in understanding entrepreneurial

attitude orientation. Although several previous studies explained the important role of entrepreneurial self-efficacy

as a mediating variable [for example research conducted by van Caloen de Basseghem , Naushad and Malik

, Ciuchta and Finch , Cho, Choi , most of them did so to understand entrepreneurial intention rather than

entrepreneurial attitude orientation. van Caloen de Basseghem  for instance, examined the effect of

entrepreneurial self-efficacy mediation on academic grade and entrepreneurial intention. Naushad and Malik ,

showed the important role of entrepreneurial self-efficacy as mediator for propensity to risk, self-confidence,

internal locus of control and entrepreneurial intention, while Cho, Choi  looked at the mediating effect of

entrepreneurial self-efficacy on entrepreneurial mentoring and entrepreneurial intention. There is scarce literature,

if any, that focuses on using entrepreneurial self-efficacy as a mediating variable between perceived social support

and perceived lecturers’ entrepreneurial competency on entrepreneurial attitude orientation. This is the research

gap that researchers found. Hence this may help reduce the gap by providing empirical findings on the important

role of entrepreneurial self-efficacy on entrepreneurial attitude orientation.

2. Entrepreneurial Self-Efficacy

The theory of self-efficacy was originally introduced by Bandura . Self-efficacy can be seen as a person’s ability

to manage the actions needed  and the personal competencies that can control certain situations . Self-

efficacy affects what is thought, felt and done by a person . Self-efficacy is closely related to work-related

performance . It can also serve as a driving force to face obstacles and limitations . Self-efficacy will increase

if someone manages to achieve what they want, and will decrease if there is a failure . It will also increase with

exposure to entrepreneurial education.

The construct of entrepreneurial self-efficacy was proposed by De Noble, Jung . This construct refers to an

individual’s belief in his/her own abilities to perform various skills that are needed for starting up a new business

. According to De Noble, Jung , ESE is related to a "can do" attitude in starting up a business venture. ESE

focuses on a person’s belief that he/she is able to produce an entrepreneurial outcome , such as with building

new businesses, first-time venture creators and completing entrepreneurial tasks.

3. Perceived Social Support
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Perceived social support is defined as an exchange of resources between two individuals that is perceived by

either the provider or the recipient as improving the well-being of the recipient . Perceived social support brings

positive emotions that can enhance physiological and affective states, and it is a source of self-efficacy. Social

support can also help individuals gain mastery and experience. In the context of an institute of higher learning,

students or consumers of entrepreneurial education require support from their social surroundings, because a

supportive social environment can help self-efficacy to flourish . Perceived social support, which refers to social

support that an individual receives when s/he is carrying out entrepreneurial/business activities , may play an

important role in developing entrepreneurial self-efficacy. Social support is a person’s support and motivation for

others to become an entrepreneur  because it gives them a sense of security and comfort to make good

decisions  and it helps them to deal with stress  and failure during entrepreneurial activities . Social

support comes in the form of suggestions, advice , care and help given by someone to another party . That

"someone" can be partners, community organizations, friends or family . However, in the context of a university,

the "someone" that students need for social support includes their family, friends, and university entrepreneurship

lecturers.

There were inconsistent results about the role of perceived social support in entrepreneurial self-efficacy. Lu, Song

 found that university entrepreneurship support positively affects students’ entrepreneurial self-efficacy. Another

study found a relationship between family factors and youth’s entrepreneurial self-efficacy . The family provides

support in the form of moral and financial assistance to help their children in conducting entrepreneurial activities.

Family support motivates and gives confidence for youth to carry out entrepreneurial activities. Perceived social

support from parents can also help youth to become proud as entrepreneurs. A study by Cho, Choi  also

confirmed that social support has a significant effect on entrepreneurial self-efficacy. However, Kazumi and Kawai

 found that formal institutional support has no correlation with entrepreneurial self-efficacy.

Langford, Bowsher  described several attributes of social support, including emotional support, instrument

support, informational support, and appraisal support. In the context of social support in the development of

entrepreneurship on campus, social support can be in the form of emotional support (love, caring, trust and

empathy provided by lecturers and mentors), instrumental support (facilities provided by the campus to support

entrepreneurship activities), informational support (from lecturers and mentors in the form of providing various

solutions when students experience difficulties in developing their business), and appraisal support (when lecturers

and mentors give appreciation to students). Perceived social support can have an impact on entrepreneurial

success  because regardless of the form, perceived social support can improve one’s attitude in

entrepreneurship , improve one’s performance in entrepreneurial tasks, pursuing business innovation and

controlling business results . Jadmiko  stated that perceived social support can influence the attitude of

becoming social entrepreneurs. Perceived social support in the form of university entrepreneurship support can

increase entrepreneurial attitude .

4. Perceived Lecturers’ Entrepreneurial Competency
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How youths perceive the competency of their lecturers is also important to understand because one of the

determinants of the quality of university graduates is the quality of the lecturers . Perceived lecturers’

entrepreneurial competency refers to the youths’ perception of lecturers’ collective abilities (attitude, skills, and

knowledge) to do entrepreneurial activities and complete entrepreneurial tasks. Since lecturers, who provide

mentoring for students’ businesses, are often viewed as role models for students, perceived lecturers’

entrepreneurial competencies can enhance youths’ confidence in their learning experience, which then lead to

better self-efficacy among students . Newman, Obschonka  found that the exposure to entrepreneurial role

models and mentors is one of the key antecedents of entrepreneurial self-efficacy. In addition, a study conducted

by BarNir, Watson  found that undergraduate students’ exposure to entrepreneurial role models affects their

belief in the ability to successfully carry out entrepreneurial tasks. In other words, youths will feel more confident

and capable of completing entrepreneurial tasks when led by their role model. On the contrary, when students view

their lecturers as having low entrepreneurial competency, their self-confidence may also decline, leading to lower

self-efficacy and more failures.

Previous studies showed that successful role models, meaning role models that are also successful in completing

entrepreneurial tasks, generate entrepreneurial self-efficacy in students . However, a study by Malebana 

found that entrepreneurial role models only have a very small impact on entrepreneurial self-efficacy. From four

kinds of entrepreneurial role models that the author studied, only one of them was significantly related to

entrepreneurial self-efficacy, but with p < 0.10. These inconsistent results led the researchers to further examine

whether perceived lecturers’ entrepreneurial competencies will predict students‘ entrepreneurial self-efficacy. It is

proposed that students who perceive their lecturers as having entrepreneurial competencies are more likely to

experience that the guidance from their lecturers are useful for their entrepreneurial projects, which will lead them

to be more confident in conducting their entrepreneurial work.

The quality of learning and teaching is greatly influenced by the lecturer’s entrepreneurial competency .

Lecturers will not be able to teach various competencies to students if the lecturers do not have entrepreneurial

competencies. Entrepreneurial competencies needed include identifying opportunities, resource acquisition,

championing competencies , relationship, organizing, commitment , human relation , innovating,

sponsoring , etc. Lecturers with entrepreneurial competency will be role models for their students. Lecturers who

become role models will influence entrepreneurial attitudes and interests . However, there are also

research results that explained that role models are not able to increase entrepreneurial attitude  because role

models are only seen as one more factor in choosing an entrepreneur’s career path. Therefore, researchers

propose that perceived lecturers’ entrepreneurial competency could influence students entrepreneurial attitudes,

which could help them focus more on improving entrepreneurial attitude orientation.

Ardyan and Wijaya  proposed that entrepreneurial competency is the attitude, knowledge and skills possessed by

a person related to entrepreneurial activity. The term entrepreneurial competency describes the trainee teacher’s

behavior , particularly those of lecturers who teach entrepreneurship. The competencies can be in terms of oral

presentation skills, interpersonal skills, the ability to prepare and present a business plan , openness,

accommodate new ideas, and critical thinking . There were inconsistent results about the effect of perceived
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lecturers’ competency on perceived social support. A study from St-Jean and Audet  found that the expertise and

experience of mentors did not increase mentees’ satisfaction. This result suggests that perceived lecturers’

competency does not always lead to the feeling of being supported by the lecturers. However, on the other hand,

Dolan and Brady  suggest that the expertise of a mentor is very important for helping students, as this will make

students feel supported by the mentors. These inconsistent results show that further studies are needed to ensure

whether perceived lecturers’ entrepreneurial competency will have an effect on perceived social support. It can be

argued that lecturers who are not competent cannot optimally help students in coping with their entrepreneurial

tasks. This makes students feel unsupported. Lecturers who have expertise in the subject areas are more likely to

be able to guide and help students in their entrepreneurial tasks, and to provide better mentoring, so that students

can feel supported .

5. Entrepreneurial Attitude Orientation

Attitude theory and entrepreneurship theory are the basis of an entrepreneurial attitude orientation. Attitude is a

response towards the object attitude, whether the object attitude is considered beneficial or not , and is a driving

factor of interest in behavior . In the context of entrepreneurship, the entrepreneurial attitude orientation (EAO)

approach was first proposed by Robinson . Using the Theory of Planned Behavior,  proposed a measurement

scale related to entrepreneurial attitude orientation called the EAO Scale, which measures the characteristics of

entrepreneurial attitude and to distinguish between entrepreneurs and non-entrepreneurs . Previous research

found that male students have more positive entrepreneurial attitudes compared to female students . Harris and

Gibson  argued that men have innovation, personal control, and experience; thus, their entrepreneurial attitude

is also high.

The relationship between entrepreneurial self-efficacy and entrepreneurial attitude orientation cannot be concluded

yet because there are still inconsistencies in research results. Several studies explained that entrepreneurial self-

efficacy is able to significantly increase entrepreneurial attitude orientation , while other studies did not

find a significant relationship . In this research, researchers propose that entrepreneurial self-efficacy has a

positive and significant effect on entrepreneurial attitude orientation. Bandura  posited that an individual’s

behavior is influenced by the belief that an individual holds about his or her abilities to complete the tasks. Bandura

 even argued that self-efficacy influences the way people think, feel, and act. Furthermore, Bandura  also

mentioned that self-efficacy will influence the choice of goal challenge, the effort to achieve the goal, and also the

duration of perseverance in facing difficulties. Therefore, it can be argued that an individual with strong confidence

in business can influence his/her attitude in business achievement, business innovation, and personal control.

Students who have confidence in business, both in terms of knowledge and skills, can be reflected in their

entrepreneurial attitude. They can pour their creative ideas into the products they produce, so that they can be

useful. .

References

[69]

[70]

[70]

[71]

[72]

[73] [73]

[74]

[75]

[76]

[77][78][79][80]

[81]

[82]

[17] [17]

[77]



Entrepreneurial Self-Efficacy | Encyclopedia.pub

https://encyclopedia.pub/entry/22677 6/11

1. Walter, S.; Block, J.H. Outcomes of entrepreneurship education: An institutional perspective. J.
Bus. Ventur. 2016, 31, 216–233.

2. Ardyan, E.; Wijaya, O.Y.A. Effect of the effectiveness of entrepreneurship education programs on
entrepreneurial competency and business performance. Int. J. Manag. Educ. 2018, 12, 393–408.

3. Kurniawan, J.E.; Setiawan, J.L.; Sanjaya, E.L.; Wardhani, F.P.I.; Virlia, S.; Dewi, K.; Kasim, A.
Developing a measurement instrument for high school students’ entrepreneurial orientation.
Cogent Educ. 2019, 6.

4. Setiawan, J.L. Examining entrepreneurial social support among Undergraduates. In Proceedings
of the International Conference of Organizational Innovation, Hua Hin, Thailand, 2–4 July 2013.

5. Wardana, L.W.; Narmaditya, B.S.; Wibowo, A.; Mahendra, A.; Wibowo, N.A.; Harwida, G.;
Rohman, A.N. The impact of entrepreneurship education and students’ entrepreneurial mindset:
The mediating role of attitude and self-efficacy. Heliyon 2020, 6, e04922.

6. Zhang, Y.; Duysters, G.; Cloodt, M. The role of entrepreneurship education as a predictor of
university students’ entrepreneurial intention. Int. Entrep. Manag. J. 2013, 10, 623–641.

7. Oosterbeek, H.; van Praag, M.; Ijsselstein, A. The impact of entrepreneurship education on
entrepreneurship skills and motivation. Eur. Econ. Rev. 2010, 54, 442–454.

8. Boubker, O.; Arroud, M.; Ouajdouni, A. Entrepreneurship education versus management students’
entrepreneurial intentions. A PLS-SEM approach. Int. J. Manag. Educ. 2021, 19, 100450.

9. Azjen, I. Attitudes, Personality and Behavior, 2nd ed.; Open University Press: Berkshire, UK,
2005.

10. Meiden, A. Smallest space analysis of students’ attitudes on marketing education. Eur. J. Mark.
1977, 11, 31–41.

11. Soomro, B.A.; Memon, M.; Shah, N. Attitudes towards entrepreneurship among the students of
Thailand: An entrepreneurial attitude orientation approach. Educ. + Train. 2020, 63, 239–255.

12. Farahbod, F.; Azadehdel, M.; Mofidi, M.K.; Shahabi, S.; Khoshamooz, H.; Pazhouh, L.D.;
Ghorbaninejad, N.; Shadkam, F. The relationship between trait emotional intelligence and
entrepreneurship attitudes and intentions. J. Public Adm. Policy Res. 2013, 5, 79–85.

13. Aloulou, W.J. Predicting entrepreneurial intentions of freshmen students from EAO modeling and
personal background: A Saudi perspective. J. Entrep. Emerg. Econ. 2016, 8, 180–203.

14. Joensuu-Salo, S.; Viljamaa, A.; Varamäki, E. Do intentions ever die? The temporal stability of
entrepreneurial intention and link to behavior. Educ. + Train. 2020, 62, 325–338.

15. Mahfud, T.; Triyono, M.B.; Sudira, P.; Mulyani, Y. The influence of social capital and
entrepreneurial attitude orientation on entrepreneurial intentions: The mediating role of



Entrepreneurial Self-Efficacy | Encyclopedia.pub

https://encyclopedia.pub/entry/22677 7/11

psychological capital. Eur. Res. Manag. Bus. Econ. 2019, 26, 33–39.

16. Tamizharasi, G.; Panchanatham, N. An Empirical Study of Demographic Variables on
Entrepreneurial Attitudes. Int. J. Trade, Econ. Finance 2010, 1, 215–220.

17. Bandura, A.; Freeman, W.H.; Lightsey, R. Self-efficacy: The exercise of control. J. Cogn.
Psychother. 1999, 13, 158–166.

18. Javadian, G.; Opie, T.R.; Parise, S. The influence of emotional carrying capacity and network
ethnic diversity on entrepreneurial self-efficacy. N. Engl. J. Entrep. 2018, 21, 101–122.

19. Hmieleski, K.; Corbett, A.C. The contrasting interaction effects of improvisational behavior with
entrepreneurial self-efficacy on new venture performance and entrepreneur work satisfaction. J.
Bus. Ventur. 2008, 23, 482–496.

20. Gong, Y.; Huang, J.-C.; Farh, J.-L. Employee Learning Orientation, Transformational Leadership,
and Employee Creativity: The Mediating Role of Employee Creative Self-Efficacy. Acad. Manag.
J. 2009, 52, 765–778.

21. Bandura, A. Self-Efficacy for Changing Society, 6th ed.; Cambridge University Press: Cambridge,
UK, 1997.

22. Şahin, F.; Karadağ, H.; Tuncer, B. Big five personality traits, entrepreneurial self-efficacy and
entrepreneurial intention. Int. J. Entrep. Behav. Res. 2019, 25, 1188–1211.

23. Shahab, Y.; Chengang, Y.; Arbizu, A.D.; Haider, M.J. Entrepreneurial self-efficacy and intention:
Do entrepreneurial creativity and education matter? Int. J. Entrep. Behav. Res. 2019, 25, 259–
280.

24. Newman, A.; Obschonka, M.; Schwarz, S.; Cohen, M.; Nielsen, I. Entrepreneurial self-efficacy: A
systematic review of the literature on its theoretical foundations, measurement, antecedents, and
outcomes, and an agenda for future research. J. Vocat. Behav. 2019, 110, 403–419.

25. Memon, M.; Soomro, B.A.; Shah, N. Enablers of entrepreneurial self-efficacy in a developing
country. Educ. Train. 2019, 61, 684–699.

26. Miranda, F.J.; Chamorro-Mera, A.; Rubio, S. Academic entrepreneurship in Spanish universities:
An analysis of the determinants of entrepreneurial intention. Eur. Res. Manag. Bus. Econ. 2017,
23, 113–122.

27. Van Caloen de Basseghem, C. The Mediating Effect of Entrepreneurial Self-Efficacy on The
Relationship between Academic Grade and Entrepreneurial Intention. In Louvain School of
Management; Université Catholique de Louvain: Brussels, Belgium, 2016.

28. Naushad, M.; Malik, S.A. The mediating effect of entrepreneurial self-efficacy in entrepreneurial
intention – a study in Saudi Arabian context. Probl. Perspect. Manag. 2018, 16, 267–275.



Entrepreneurial Self-Efficacy | Encyclopedia.pub

https://encyclopedia.pub/entry/22677 8/11

29. Ciuchta, M.P.; Finch, D. The mediating role of self-efficacy on entrepreneurial intentions: Exploring
boundary conditions. J. Bus. Ventur. Insights 2019, 11, e00128.

30. Cho, H.J.; Choi, D.S.; Sung, C.S. A Study on the Effect of Entrepreneurial Mentoring on
Entrepreneurial Intention: Mediating Effects of Social Support and Entrepreneurial Self-Efficacy.
Asia-Pac. J. Bus. Ventur. Entrep. 2020, 15, 81–96.

31. Bandura, A. Self-efficacy: Toward a unifying theory of behavioral change. Adv. Behav. Res. Ther.
1978, 1, 139–161.

32. Krueger, N.F.; Brazeal, D.V. Entrepreneurial potential and potential entrepreneurs. Entrep. Theory
Pract. 1994, 18, 91–104.

33. Schjoedt, L.; Craig, J.B. Development and validation of a unidimensional domain-specific
entrepreneurial self-efficacy scale. Int. J. Entrep. Behav. Res. 2017, 23, 98–113.

34. Stajkovic, A.D.; Luthans, F. Self-efficacy and work related performance. Psychological Bulletin
1998, 124, 240–261.

35. Santos, S.C.; Liguori, E.W. Entrepreneurial self-efficacy and intentions: Outcome expectations as
mediator and subjective norms as moderator. Int. J. Entrep. Behav. Res. 2020, 26, 400–415.

36. De Noble, A.; Jung, D.; Ehrlich, S. Entrepreneurial Self-Efficacy: The Development of a Measure
and Its Relationship to Entrepreneurial Action; Babson College: Wellesley, MA, USA, 1999.

37. Chen, C.C.; Greene, P.G.; Crick, A. Does entrepreneurial self-efficacy distinguish entrepreneurs
from managers? J. Bus. Ventur. 1998, 13, 295–316.

38. Shumaker, S.A.; Brownell, A. Toward a Theory of Social Support: Closing Conceptual Gaps. J.
Soc. Issues 1984, 40, 11–36.

39. Setiawan, J.L. Examining Entrepreneurial Self-efficacy among Students. Procedia Soc. Behav.
Sci. 2014, 115, 235–242.

40. Carr, J.C.; Sequeira, J.M. Prior family business exposure as intergenerational influence and
entrepreneurial intent: A Theory of Planned Behavior approach. J. Bus. Res. 2007, 60, 1090–
1098.

41. Langford, C.P.H.; Bowsher, J.; Maloney, J.P.; Lillis, P.P. Social support: A conceptual analysis. J.
Adv. Nurs. 1997, 25, 95–100.

42. Atri, A.; Sharma, M. Designing a Mental Health Education Program for South Asian International
Students in United States. Calif. J. Health Promot. 2006, 4, 144–154.

43. Pruett, M.; Shinnar, R.S.; Toney, B.; Llopis, F.; Fox, J. Explaining entrepreneurial intentions of
university students: A cross-cultural study. Int. J. Entrep. Behav. Res. 2009, 15, 571–594.



Entrepreneurial Self-Efficacy | Encyclopedia.pub

https://encyclopedia.pub/entry/22677 9/11

44. Morgeson, F.P.; Humphrey, S.E. The Work Design Questionnaire (WDQ): Developing and
validating a comprehensive measure for assessing job design and the nature of work. J. Appl.
Psychol. 2006, 91, 1321–1339.

45. Tajalli, P.; Sobhi, A.; Ganbaripanah, A. The relationship between daily hassles and social support
on mental health of university students. Procedia Soc. Behav. Sci. 2010, 5, 99–103.

46. Farooq, M.S.; Salam, M.; ur Rehman, S.; Fayolle, A.; Jaafar, N.; Ayupp, K. Impact of support from
social network on entrepreneurial intention of fresh business graduates: A structural equation
modeling approach. Educ. Train. 2018, 60, 1–19.

47. Lu, G.; Song, Y.; Pan, B. How University Entrepreneurship Support Affects College Students’
Entrepreneurial Intentions: An Empirical Analysis from China. Sustainability 2021, 13, 63224.

48. Kazeem, A.A.; Asimiran, S. Factors affecting entrepreneurial self-efficacy of engineering students.
Int. J. Acad. Res. Bus. Soc. Sci. 2016, 6, 519–534.

49. Kazumi, T.; Kawai, N. Institutional support and women’s entrepreneurial self-efficacy. Asia Pac. J.
Innov. Entrep. 2017, 11, 345–365.

50. Okoye, L.J.; Audu, A.; Karatu, B.A. Emotional intelligence and social support as determinants of
entrepreneurial success among business owners in onitsha metropolis, nigeria. Eur. J. Res. Soc.
Sci. 2017, 5, 37–44.

51. Krueger, N.F., Jr.; Reilly, M.D.; Carsrud, A.L. Competing models of entrepreneurial intentions. J.
Bus. Ventur. 2000, 15, 411–432.

52. Jadmiko, P. Linking perceived social support to social entrepreneurial intention: The mediating
role of attitude becoming social entrepreneur. J. Menara Èkon. Penelit. Dan Kaji. Ilm. Bid. Èkon.
2020, 6, 52–58.

53. Hanapi, Z.; Nordin, M.S. Unemployment among malaysia graduates: Graduates’ attributes,
lecturers’ competency and quality of education. Procedia-Soc. Behav. Sci. 2014, 112, 1056–1063.

54. BarNir, A.; Watson, W.E.; Hutchins, H. Mediation and Moderated Mediation in the Relationship
Among Role Models, Self-Efficacy, Entrepreneurial Career Intention, and Gender. J. Appl. Soc.
Psychol. 2011, 41, 270–297.

55. LaViolette, E.M.; Lefebvre, M.R.; Brunel, O. The impact of story bound entrepreneurial role
models on self-efficacy and entrepreneurial intention. Int. J. Entrep. Behav. Res. 2012, 18, 720–
742.

56. Malebana, M.J. The effect of entrepreneurial role models on entrepreneurial intention in South
Africa. J. Contemp. Manag. 2006, 17, 65–84.

57. Scott, I.; Yeld, N.; Hendry, J. Higher Education Monitor: A Case for Improving Teaching and
Learning in South African Higher Education; Council on Higher Education: Pretoria, South Africa,



Entrepreneurial Self-Efficacy | Encyclopedia.pub

https://encyclopedia.pub/entry/22677 10/11

2007.

58. Chandler, G.N.; Jansen, E. The founder’s self-assessed competence and venture performance. J.
Bus. Ventur. 1992, 7, 77–98.

59. Rasmussen, E.; Mosey, S.; Wright, M. The influence of university departments on the evolution of
entrepreneurial competencies in spin-off ventures. Res. Policy 2014, 43, 92–106.

60. Man, T.W.; Lau, T.; Chan, K. The competitiveness of small and medium enterprises: A
conceptualization with focus on entrepreneurial competencies. J. Bus. Ventur. 2002, 17, 123–142.

61. Mitchelmore, S.; Rowley, J. Entrepreneurial competencies: A literature review and development
agenda. Int. J. Entrep. Behav. Res. 2010, 16, 92–111.

62. Hayton, J.C.; Kelley, D.J. A competency-based framework for promoting corporate
entrepreneurship. Hum. Resour. Manag. 2006, 45, 407–427.

63. Boldureanu, G.; Ionescu, A.M.; Bercu, A.-M.; Bedrule-Grigoruță, M.V.; Boldureanu, D.
Entrepreneurship Education through Successful Entrepreneurial Models in Higher Education
Institutions. Sustainability 2020, 12, 31267.

64. Fellhofer, K.; Puulmalainen, K. Can role models boost entrepreneurial attitudes? Int. J. Entrep.
Innov. Manag. 2017, 21, 274–290.

65. Baluku, M.M.; Onderi, P.; Otto, K. Predicting self-employment intentions and entry in Germany
and East Africa: An investigation of the impact of mentoring, entrepreneurial attitudes, and
psychological capital. J. Small Bus. Entrep. 2019, 33, 289–322.

66. Maulida, E.; Doriza, S.; Refai, D.; Argarini, F. The Influence of Entrepreneurial Role Model on
Entrepreneurial Attitude in Higher Education Student. KnE Soc. Sci. 2020, 247–253.

67. Vesper, K.; McMullan, W. Entrepreneurship: Today courses, tomorrow degrees? Entrep. Theory
Pract. 1988, 13, 37–46.

68. Hytti, U.; O’Gorman, C. What is “enterprise education”? An analysis of the objectives and
methods of enterprise education programmes in four European countries. Educ. Train. 2004, 46,
11–23.

69. St-Jean, E.; Audet, J. Factors leading to satisfaction in amentoring scheme for novice
entrepreneurs. Int. J. Evid. Based Coach. Mentor. 2009, 7, 148–161.

70. Dolan, P.; Brady, B. A Guide to Youth Mentoring: Providing Effective Social Support; Jesicca
Kingsley Publisher: London, UK, 2011.

71. Azjen, I. On Behaving in Accordance with One’s Attitudes. In Consistency in Social Behavior: The
Ontario Symposium 2; Zanna, M.P., Higgins, E.T., Herman, C.P., Eds.; Erlabaum: Hillsdale, NJ,
USA, 1982.



Entrepreneurial Self-Efficacy | Encyclopedia.pub

https://encyclopedia.pub/entry/22677 11/11

72. Azjen, I. The Theory of Planned Behavior. Organ. Behav. Hum. Decis. Process 1991, 50, 179–
211.

73. Robinson, P.B. Prediction of Entrepreneurship Based on an Attitude Consistency Model; Brigham
Young University: Provo, UT, USA, 1987.

74. Tan, W.-L.; Long, W.A.; Robinson, P. Entrepreneurship attitude orientation and the intention to
start a business. J. Small Bus. Entrep. 1996, 13, 50–61.

75. Ede, F.O.; Panigrahi, B.; Calcich, S.E. African American Students’ Attitudes Toward
Entrepreneurship Education. J. Educ. Bus. 1998, 73, 291–296.

76. Harris, M.L.; Gibson, S.G. Examining the entrepreneurial attitudes of US business students. Educ.
Train. 2008, 50, 568–581.

77. Isma, A.; Sudarmiatin, S.; Hermawan, A. The effect of entrepreneurial self-efficacy, subjective
norm, and locus of control on entrepreneurial intention through entrepreneurial attitude in
economic faculty students of universitas negeri makassar. Int. J. Bus. Econ. Law 2020, 23, 262–
272.

78. Firmansyah, A.H.; Djatmika, E.T. The effect of adversity quotient and entrepreneurial self-efficacy
on entrepreneurial intention through entrepreneurial attitude. IOSR J. Bus. Manag. 2016, 18, 45–
55.

79. Shao-hui, L.; Ping, L.; Peng-Peng, F. Mediation and Moderated Mediation in The Relationship
among Entrepreneurial Self-Efficacy, Entrepreneurial Intention, Entrepreneurial Attitude and Role
Models. In Proceedings of the 2011 International Conference on Management Science &
Engineering (18th), Rome, Italy, 13–15 September 2011.

80. Esnard-Flavius, T. Gender, Entrepreneurial Self-Efficacy, And Entrepreneurial Attitude
Orientations: The Case Of The Caribbean. Int. Bus. Econ. Res. J. (IBER) 2010, 9, 9–26.

81. Fenech, R.; Baguant, P.; Ivanov, D. Entrepreneurial attitudes, self-efficacy, and subjective norms
amongst female Emirati entrepreneurs. Int. J. Entrep. 2019, 23, 1–11.

82. Bandura, A. Exercise of Personal and Collective Efficacy in Changing Societies. In Self-Efficacy in
Changing Societies; Bandura, A., Ed.; Cambridge University Press: Cambridge, UK, 1995; pp. 1–
45.

Retrieved from https://encyclopedia.pub/entry/history/show/54695


