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Today, tourism plays an important role in the economic and financial development of countries, and its impact is greater

than ever. Therefore, for sustainable economic and financial growth and well-planned development, public and private

investments should be directed to areas of priority tourism development. 
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1. Introduction

Year after year, tourism is increasingly crystallizing as one of the main engines of the country’s economic development.

The tourism industry occupies a key place in the economy and is an important source for the development of Albania and

Kosovo. Researchers aim to analyze the effect of perception on the behavior of tourists in these two countries, which has

not been studied before. The economic, financial, and social systems of most countries have been disrupted during the

last several years due to the COVID-19 pandemic, which makes it very difficult to assess short- and long-term

consequences . Globally, travel and tourism are significant contributors to leading sector for job creation and socio-

economic and cultural development . Measures and preparation strategies such as staying at home, keeping a distance

of 1.5 m, community lockdowns, and measures against crowding have stopped tourism and leisure in global travel . The

tourism industry is particularly vulnerable to crises or disasters . In Albania and Kosovo, ‘lockdown’ measures started in

March 2020 and tourism and hospitality businesses were closed. Understanding how a destination responds to a tourism

crisis from a supply-side perspective, especially in the two countries that are the subject of the study, is very important and

timely, as it has implications for other developing countries . These countries are located in Southeastern Europe, and

tourism and travel are a significant part of their national economies. Albania is included in the list of countries with great

natural, historical, and cultural heritage potential (Figure 1). While Albania offers all types of tourism, blue tourism holds

the main weight in the country’s GDP. The advantage is that tourism in Albania benefits from a large diversity of beautiful

landscapes in a relatively small space, offering many possibilities for various activities all year round and in all seasons,

although primarily in summer and winter. Natural and rural areas in Albania offer opportunities for the development of rural

tourism, mountain tourism, ecotourism, and outdoor activities (rafting, parachuting, mountain biking, fishing, trekking,

mountaineering, hiking, horseback riding, study tours, etcetera). In Albania, the direct contribution of tourism to GDP in

2018 was 8.5%, and it is projected that by 2028 the direct and indirect effect of the tourism sector will reach approximately

one third of Albania’s total GDP. For this industry to become one of the pillars of the Albanian economy, the seasonal

effects of coastal tourism need to be mitigated by developing other forms of tourism, increasing the number of visitors and

overnight stays, and consequently tourism revenue.
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Figure 1. Physical Map of Albania; jpeg prepared by Mirela Tase.

As a mountainous country, Kosovo is landlocked within its mountains and has to compete both with her neighbors and

with other destinations (Figure 2).



Figure 2. Physical map of Kosovo; jpeg prepared by Mirela Tase.

Kosovo has no direct access to the sea and possesses a mostly hilly and mountainous terrain; however, it has a favorable

climate and multiple natural, cultural, and historical resources, which constitute a resource basis for tourism . However,

compared to other Balkan countries, the development of tourism in Albania and Kosovo is far from the potential

represented by these countries’ natural, historical, and cultural assets. Infrastructure, quality of services, andtourism

offerings and products are all factors that have somewhat inhibited the sustainable and consistent development of tourism

in both countries. When promoting destinations in Albania and Kosovo, stakeholders and managers must consider

aspects related to sustainability, and must understand how tourists perceive the destination and what kind impact they

have in it. The tourism and travel industry are influenced by a variety of internal and external factors, such as political

instability, economic conditions, environmental conditions, etc. . According to the UNWTO, the tourism industry has been

one of the sectors most stricken by the COVID-19 pandemic, resulting in a loss of up to USD 50 billion in spending and a

decline in international tourist arrivals by up to 3% worldwide . The tourism industry is considered the major contributor

to GDP for several countries, and as of 2020 over 100 million direct tourism jobs were at risk . The tourism and leisure

industry plays an essential role in the economic activities of both studied countries, and customer satisfaction has an

important impact on the industry . In popular destinations such as Paris or London, over-tourism has been created .

Cities such as Tirana, Prishtina, Durres, and Peja are turning into highly sought-after destinations for international tourists

thanks to the attractions they offer. Tourism and travel provide an important contribution to business operations, and

ultimately contribute to the worldwide economy. The travel and tourism sector has led to significant growth in the GDP of

both countries, mainly due to the strong impact of tourism and transport . Based on estimated 2018–2019 data on the

tourism industry in Albania and Kosovo, the countries showed a combined contribution to GDP of USD 5.0845 million

dollars. According to the WTTC, the contribution of tourism to GDP in Albania was 8.4% in 2016, while in 2019 it was

21.2%, or USD 3.264.5 million . In Kosovo, the contribution of tourism to GDP in 2019 was 9.3%, or USD 1.820.0

million . 

2. Effect of Perceptions in Tourism

The tourism industry of is considered a pillar of the economy in developing countries and plays a major role in their GDP.

Tourism can generate significant revenues, especially with the creation of services and activities that extend touristic

offerings and lead to greater direct expenditures by tourists. Tourism, as a critical sector of local and national socio-

economic development, relies heavily on energy use. Tourism has been the hardest-hit sector the COVID 19 pandemic,

which started in mid-March of 2020, blocked all trips for several months; even afterwards, they remained limited, and

continue to be .

The COVID-19 pandemic has resulted in global challenges related to renewable energy, carbon emissions, and economic

and healthcare crises, and has had spillover impacts on global industries, including tourism and travel, that are a major

contributor to the service industry worldwide . Any rise in the number of tourist arrivals requires an increase in

energy demand to support the change . Many countries and regions that are tourist destinations around the world wish

to analyze and improve their tourism dynamics and increase tourism’s economic contributions. According to , tourism

contributes to national economic growth and development and improves the standard of living, thus promoting a process

of regional convergence and stimulating domestic demand. This study is focused on analyzing the impact of tourism on

economic growth in Albania and Kosovo and the effect of perceptions on tourist behavior .

The tourism industries in Albania and Kosovo needed to begin positioning themselves as one singular destination that

invites tourists for exploration and adventure.  Albania and Kosovo should find mechanisms to increase demand and

create facilities for services, especially transport and health care, as drawn from the perceptions of the respondents.

Facing a crisis is not uncommon for companies in the tourism industry such as travel agencies, hotels, and transport, as

almost every tourism company is faced with extraordinary events over time ; however, the occurrence of tourist crises

often leads to a loss of faith and confidence in a destination’s safety. Perhaps one of the most pressing problems in

tourism operations today relates to how businesses across all sub-sectors of the industry will be able to maintain the

confidence and physical security of both customers and employees .

The governments of Albania and Kosovo must increase their investment in developing such programs as well as in public

education to deliver them in order to enhance social resilience and the sense of security felt by both tourists and

communities, as this can have a substantial impact on the travel decisions of individual travelers and on travel behavior as

a whole . Fishbein and Ajzen (1975) emphasize that a person’s intention with respect to current issues in tourism is

determined by his/her attitude and by individual perceptions . The focus of their research is on addressing questions

such as whether host communities should remodel their tourism offerings in order to comply with the changing demands
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of tourists. Even though this theory is used in different disciplines, researchers focused on the tourism sector, where this

theory has been used to explain the decision-making process for destinations  and the responsible behavior of tourists

. In F1.1., the variable that has the highest value is Q4.2 = 0.771 (tourists appreciate the country’s cultures and

lifestyle), while in F1.2., the variable that has the highest value is Q4.5 = 0.824; both of these variables have great

importance for economic and financial development. As a part of the European region, blue tourism in Albania and

mountain tourism in Kosovo are considered strategic priorities as instruments for development in specific regions of both

countries. This can be approached as an integrated program in which, directly or indirectly, all sectors of society and the

economy contribute. For Albania’s Ministry of Tourism, economic, environmental, and socio-cultural sustainability are

prerequisites for the development of the tourism sector. Although facing more problems in different stages of

development, tourism development in the Republic of Kosovo is already moving in the same direction as the overall

development of the country’s economy. Kosovo, through placing itself in the center of the Balkan Peninsula as a tourist

destination, is an important area that can be involved in the development of tourism both in the region and in Europe .

Tourism and hospitality are among the most important activities for the economic development of Kosovo. Regardless, the

travel and tourism industry has developed positive impacts and is a significant contributor to the economy of both

countries. Albania is increasingly recommended as a tourist destination by various tour operators and international travel

guides. In terms of their contribution to tourism revenue, researchers can classify tourism products in Albania into three

main categories. These categories consist of the forms of tourism development, which occupy an important role in the

sector’s contribution to the overall economy. The main products can be classified as follows: (a) coastal tourism; (b)

natural tourism; and (c) thematic tourism. The contribution of tourism to GDP in Albania, according to the 2018 Economic

Impact Report of the World Travel and Tourism Council1 (WTTC), in 2017 the tourism sector recorded a direct contribution

of USD 1.12, accounting for about 8.5% of the Gross Domestic Product (GDP). The regions in Kosovo most visited by

international guests in 2015 were Pristina (53,057), Peja (12,694), and Prizren (9779) . Regarding perceptions of state

support for tourism, as both countries are known for their tourism, according to the findings and recommendations in  it

is emphasized that a fair budget allocation for all areas must be made according to the needs of the country. 

The contribution of tourism to GDP in Kosovo in 2019 was 9.3% . Overall , the number of foreign tourists fell by 29%,

a much larger decrease than the previous global decrease of 3.99% which occurred in 2009. Kosovo is emerging as a

tourist destination, and it is ideal for a relaxing long weekend or an excursion as a part of a longer tour including the

neighboring countries of Albania, North Macedonia, and Montenegro. Most tourists in Kosovo, almost 79%, visit these

countries as well. Another view relating the number of tourists and their contribution to the economy according can be

found in , who studied countries such as Germany and Austria, where tourism is not a major pillar of the economy. They

estimated that tourism contributed USD 3780.55 billion to Germany’s GDP and USD 446.31 billion to Austria’s GDP.

These two countries represent the highest human development standards as indicated by the social and economic

dimensions. This means that Albania and Kosovo should increase their tourism industry based on these two dimensions

because tourism has a huge impact on both GDP and on the well-being of the inhabitants.

The world has experienced a number of major epidemics/pandemics in the last 40 years, yet none has had the same

implications for the global economy as the COVID-19 pandemic. While not as contagious as measles and not as likely to

kill an infected person as Ebola, people can start shedding the virus several days in advance of symptoms . As a

result of travel restrictions and lockdowns, global tourism has slowed down significantly, with the number of global flights

dropping by more than half, and travel bans have grounded a growing number of carriers. Passenger numbers are likely

to have declined even more steeply; many airlines have adopted specific seating policies to maintain a distance between

customers . In a travel context, subjectively perceived risk can affect tourists’ destination choices and travel behavior

. While in F1.2. the variable has the value Q4.7 = 0.648, tourists respect the rules and regulations of the host country

and have great importance in the economic and financial development in Albania and Kosovo. This finding can be

rationalized by its feasibility, low cost, and widespread acceptance even before the pandemic. The respondents’ level of

agreement with selective restrictions on foreigners from high-risk countries was expected. Restrictions on travel and

tourism activities, which are ongoing, have made travel agencies more affected by the pandemic in the country.

This sector is failing to recover. Restrictive measures have been in force since 2020, which is why Kosovo has lost the

largest number of tourists. In 2020, there will be no growth. In the future, economic developments are expected to return

to normal, depending on the duration of repentance. The relaxation of travel restrictions has contributed to easing travel

restrictions, lifting consumer confidence and gradually restoring safe mobility in Europe and other parts of the world .

This may provide an impetus for individuals to transform their travel behaviors; however, a transformation of the tourism

system is extremely difficult . In order to attract tourists and increase economic and financial development according to

 reforms should be made for the preservation of public money and the fair distribution of expenditures, as well as the

provision of funds at both central and local levels. Following the research in  on the connection between tourism and
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economic growth, there has been further study on this relationship, and it continues to generate significant interest .

According to the  findings, the relationship between tourists and residents is of great importance in the economic and

financial development of Albania and Kosovo. Tourism’s positive outcomes in a community include cultural exchange and

economic benefits, a higher employment rate, increased economic activity, more advanced infrastructure for commerce,

and a higher quality of life . Based on the findings, the perceptions of tourists regarding respect for the cultural

values of host communities are of great importance in economic and financial development in Albania and Kosovo. This

suggests that local residents should be encouraged to visit local attractions because of their awareness of the local

epidemic situation, and thus might be more confident engaging in tourism-related activities with family in local areas .

References

1. Abbas, J.; Wang, D.; Su, Z.; Ziapour, A. The Role of Social Media in the Advent of COVID-19 Pandemic: Crisis
Management, Mental Health Challenges and Implications. Risk Manag. Health Policy 2021, 14, 1917–1932.

2. Allen, M. The SAGE Encyclopedia of Communication Research Methods; SAGE Publications, Inc.: Thousand Oaks,
CA, USA, 2017; Volume 1–4.

3. Bai, Y.; Yao, L.; Wei, T.; Tian, F.; Jin, D.Y.; Chen, L.; Wang, M. Presumed Asymptomatic Carrier Transmission of
COVID-19. JAMA 2020, 323, 1406–1407.

4. Balkans, W. Prospects for Travelling and Tourism Sector in the Western Balkans in 2020. (Impact of the Corona Virus-
Pandemic). Available online: https:/www.wb6cif.eu (accessed on 11 November 2020).

5. Batista, M.d.G.; Couto, G.; Castanho, R.A.; Sousa, Á.; Pimentel, P.; Carvalho, C. The Rural and Nature Tourism
Development Potential in Islands. Sustainability 2022, 14, 5289.

6. Cerny, B.A.; Kaiser, H.F. A Study of a Measure of Sampling Adequacy for Factor-Analytic Correlation Matrices. Multivar.
Behav. Res. 1977, 12, 43–47.

7. Christou, E.; Fotiadis, A.; Alexandris, K. COVID-19: Challenges and Prospects for the Future in the Tourism Industry.
Case Study Albania. In Restarting Tourism, Travel and Hospitality: The Day After; School of Economics & Business,
International Hellenic University: Thessaloniki, Greece, 2021.

8. Cŕo, S.; Martins, A. Structural breaks in international tourism demand: Are they caused by crises or disasters? Tour.
Manag. 2017, 63, 3–9.

9. Çuhadar, M. A comparative study on modelling and forecasting tourism revenues: The case of turkey. Adv. Hosp. Tour.
Res. 2020, 8, 235–255.

10. Dreyer, A.; Dreyer, D.; Rütt, K. Touristisches krisenmanagement. In Der Integrierte Touristikkonzern: Strategien,
Erfolgsfaktoren und Aufgaben; De Gruyter Oldenbourg: München, Germany, 2004; pp. 213–232.

11. Dreyer, A.; Dreyer, D.; Obieglo, D. Krisenmanagement Im Tourismus: Grundlagen, Vorbeugung und kommunikative
Bewältigung; De Gruyter Oldenbourg: Oldenbourg, Germany, 2010.

12. Dhakal, B. Using Factor Analysis for Residents’ Attitudes towards Economic Impact of Tourism in Nepal. Int. J. Stat.
Appl. 2017, 7, 250–257.

13. Fishbein, M.; Ajzen, I. Belief, Attitude, Intention, and Behavior: An Introduction to Theory and Research. Philos. Rhetor.
1977, 6, 244–245.

14. Ghali, M.A. Tourism and Economic Growth: An Empirical Study. Econ. Dev. Cult. Chang. 1976, 24, 527–538.

15. Gössling, S.; Scott, D.; Hall, C.M. Pandemics, tourism and global change: A rapid assessment of COVID-19. J. Sustain.
Tour. 2021, 29, 1–20.

16. Gössling, S.; Ring, A.; Dwyer, L.; Andersson, A.-C.; Hall, C.M. Optimizing or maximizing growth? A challenge for
sustainable tourism. J. Sustain. Tour. 2015, 24, 527–548.

17. Im, J.; Kim, J.; Choeh, J.Y. COVID-19, social distancing, and risk-averse actions of hospitality and tourism consumers:
A case of South Korea. J. Destin. Mark. Manag. 2021, 20, 100566.

18. Iorember, P.T.; Goshit, G.G.; Dabwor, D.T. Testing the nexus between renewable energy consumption and environ-
mental quality in Nigeria: The role of broad-based financial development. Afr. Dev. Rev. 2020, 32, 163–175.

19. Johnson, J.D.; Snepenger, D.J.; Akis, S. Residents’ perceptions of tourism development. Ann. Tour. Res. 1994, 21,
629–642.

20. Kosovo Agency of Statistics. Hotel Statistics, Q4 2015. Available online: http://ask.rks-gov.net (accessed on 10 March
2016).

[37]

[38][39]

[40]



21. Lam, T.; Hsu, C.H.C. Predicting behavioral intention of choosing a travel destination. Tour. Manag. 2006, 27, 589–599.

22. Lulaj, E.; Zarin, I.; Rahman, S. A Novel Approach to Improving E-Government Performance from Budget Challenges in
Complex Financial Systems. Complexity 2022, 2022, 2507490.

23. Lepp, A.; Gibson, H. Tourist roles, perceived risk and international tourism. Ann. Tour. Res. 2003, 30, 606–624.

24. Lulaj, E. Accounting, Reforms and Budget Responsibilities in the Financial Statements. Account. Financ. /Oblik. I
Finans. 2021, 91, 61–69.

25. Ma, X.; de Jong, M.; Sun, B.; Bao, X. Nouveautéor Cliché? Assessment on island ecological vulnerability to tourism:
Application to Zhoushan, China. Ecol. Indic. 2020, 113, 106247.

26. Matiza, T. Post-COVID-19 crisis travel behavior: Towards mitigating the effects of perceived risk. J. Tour. Futures 2020.
ahead-of-print.

27. Mami, M. Tourist Sites Tackle “Overtourism”. 2018. Available online:
https://www3.nhk.or.jp/nhkworld/en/news/backstories/264/ (accessed on 12 December 2020).

28. McCabe, S.; Qiao, G. A review of research into social tourism: Launching the annals of tourism research curated
collection on social tourism. Ann. Tour. Res. 2020, 85, 103103.

29. Novelli, M.; Gussing Burgess, L.; Jones, A.; Ritchie, B.W. ‘No Ebola…still doomed’—The Ebola-induced tourism crisis.
Ann. Tour. Res. 2018, 70, 76–87.

30. Okumus, F.; Altinay, M.; Arasli, H. The impact of Turkey’s economic crisis of February 2001 on the tourism industry in
Northern Cyprus. Tour. Manag. 2005, 26, 95–104.

31. Pablo-Romero, M.P.; Molina, J.A. Tourism and economic growth: A review of empirical literature. Tour. Manag.
Perspect. 2013, 8, 28–41.

32. Pallant, J. SPSS Survival Manual, A Step-by-Step Guide to Data Analysis Using IBM SPSS, 7th ed.; Routledge:
London, UK, 2002.

33. Price, P.C. Research Methods in Psychology, 2nd ed.; California State University: Fresno, CA, USA, 2013; Available
online: https://saylordotorg.github.io/text_research-methods-in-psychology/ (accessed on 11 March 2022).

34. Reichel, A.; Fuchs, G.; Uriely, N. Perceived Risk and the Non-Institutionalized Tourist Role: The Case of Israeli Student
Ex-Backpackers. J. Travel Res. 2007, 46, 217–226.

35. Rothe, C.; Schunk, M.; Sothmann, P.; Bretzel, G.; Froeschl, G.; Wallrauch, C.; Zimmer, T.; Thiel, V.; Janke, C.;
Guggemos, W.; et al. Transmission of 2019-nCoV Infection from an Asymptomatic Contact in Germany. N. Engl. J.
Med. 2020, 382, 970–971.

36. Rogerson, C.M.; Baum, T. COVID-19 and African tourism research agendas. Dev. South. Afr. 2020, 37, 727–741.

37. Seetanah, B. Assessing the dynamic economic impact of tourism for island economies. Ann. Tour. Res. 2011, 38, 291–
308.

38. Sigala, M. Tourism and COVID-19: Impacts and implications for advancing and resetting industry and research. J. Bus.
Res. 2020, 117, 312–321.

39. Soukiazis, E.; Proença, S. Tourism as an alternative source of regional growth in Portugal: A panel data analysis at
NUTS II and III levels. Port. Econ. J. 2007, 7, 43–61.

40. Shrestha, N. Factor Analysis as a Tool for Survey Analysis. Am. J. Appl. Math. Stat. 2021, 9, 4–11.

Retrieved from https://encyclopedia.pub/entry/history/show/59955


