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In a globalized context, characterized by dominant trends towards the homogenization of food products and taste, local
and niche productions play a vital role in creating effective strategies of territorial development. Albanian food heritage is
definitely one of the most various of the Western Balkans. The Ottoman domination and the Mediterranean position just in
front of Italy led to an incredible mix of cultures and traditions. As Albania is a candidate to join the European Union, it has
a stronger opportunity of protecting its excellent-quality food products with PDO and PGl marks. Moreover, Albania’s
territory shares fundamental features with Gargano lakes, especially with relation to the county of Dibér, where Ulez and
Shkopet lakes are located. Both the areas’ traditional food products are and can be an important factor of sustainable and
participatory development, and the present contribution aims at exploring possible paths of territorial development at a
cross-border level, in the framework of a sort of “dialogue” between the two regions through Geographical Indications
(Gls).
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When it comes to Geographical Indications (GlIs), the peculiarities that consumers find appealing are connected to the
distinctive set of characteristics of each product's specific geographic origin and/or the specific production techniques
employed in each site/production area (i.e., the concept of “terroir”’) L. According to Bowen and Muterchbaugh @, the
term “terroir” reflects the relationship between origin and quality by asserting that the quality of each terroir is derived from
the choice of particular varieties; although the term originated in the viticultural sector, the extension of grape variety
protection to the entire agri-food sector allowed the term to be widely used (Loi n 90-558 du 2 juillet 1990 relative aux
appellations d’origine controlées des produits agricoles ou alimentaires, bruts ou transformés—Légifrance). According to
sociology, this idea conjures up bonds of solidarity that form around common identities, destiny, and skills as well as the
formulation of social norms &,

Therefore, the primary function of Gls in this scenario is to offer a reliable certification method capable of resolving the
problem of asymmetric information Bl In keeping with the overall scope of EU quality policy, the discussion in this
contribution, while not claiming to be exhaustive, aims to outline a framework for analysis of the relevant issues related to
the preservation of the socio-cultural features of different production sites and traditional know-how, all of which deserve
special attention and protection. By adding “Geographical Indication” (Gl) to product names, businesses may effectively
target specialized markets while simultaneously igniting a positive process that can increase customer confidence and
identify high-quality items. Products that are being considered or that have received Gl recognition are included in
specialized registers along with any pertinent data that may be used to pinpoint the location and details of each product's
manufacture. The Gl protection system, which is governed by EU legislation, safeguards the names of a number of
products by verifying the presence of distinctive traits and enhancing their reputation as products with a connection to the
region of production. PDOs (Protected Designation of Origin) and PGls are Gls (Protected Geographical Indication). The
primary distinctions between PDO and PGI relate to how much of the production process must necessarily take place in
the same region or how much of the raw materials for each product must originate from that region 4,

As far as the legal framework is concerned, the main reference is “Regulation (EU) No 1151/2012 of the European
Parliament and of the Council of 21 November 2012 on quality schemes for agricultural products and foodstuffs on the
protection of Geographical Indications and Designations of Origin for agricultural products and foodstuffs” (Official Journal
of the European Union, Regulation (EU) no. 1151/2012), replacing Council Regulation (EC) No 510/2006, that foresaw the
possibility for producers from third countries to finalize trade agreements with the European area (Official Journal of the
European Union, Regulation (EU) no. 1151/2012).

If the nation of origin of the non-European product name has a bilateral or regional agreement with the EU that provides
for the mutual protection of the same product name, then the non-European product name may also be registered as a
geographical indication (Gl). While both EU and non-EU Gls protected by agreements may be viewed on the Glview site,
Gls applied for and formally included in the EU registers can be consulted on eAmbrosia (the official database of EU Gl
registrations). It is important to keep in mind that although customers are normally prepared to pay more for Gl items,
there may be variations in the amount of the premium. In actuality, GIs may be considered the cornerstone of an effective



differentiation approach. Differentiation is one feasible tactic to establish a long-lasting competitive advantage, according
to Porter (1985)B. In a differentiation strategy, businesses work to stand out from the competition along certain customer-
valued dimensions. As a result of their dominance in this area, they are rewarded with a higher price. The following factors
are part of the economic justification for geographical indications: quality uncertainty and asymmetric knowledge may be
detrimental to consumers; products with high and low quality may be priced similarly; the “lemon” dilemma, where low
characteristics push out high qualities, may occur [€; local origin influences quality; geographical origin protection might
prevent market failure; geographic origin becomes a search characteristic instead of only a credential under legal
protection and the related label; regional origin label protection lowers search expenses and improves customer welfare;
intellectual property rights; manufacturers of excellent quality are compensated more and earn more money; the market is
kept free of copycats and unoriginal manufacturers; helpful for the development of rural areas, rural communities, and the
economy.

In the last twenty years, many publications have highlighted the connection between recognized regional food products
and economic benefits for local rural areas [, In the context of this research, it is critical to analyze how Geographical
Indications (Gls) have the ability to encourage agricultural development, which is inextricably linked to the intellectual and
cultural property protection that Gls offer to specialist products.

To continue the categorization, Gls can be separated into PDOs and PGIs products based on the various production
processes incorporated in each case to be evaluated. According to the EC Regulation 2081/92:

« Protected designation of origin (PDO) is attributed to a product whose characteristics are exclusively linked with a
country, a region or a place due to its particular environment features or to its specific cultural traditions. All the phases
of production must occur in that specific place.

« Protected Geographical Indication (PGI) is also attributed to a product whose characteristics are exclusively linked with
a country, a region or a place due to its particular environment features or to its specific cultural traditions. Not all the
phases of production, however, need to be completed in a specific place, but only one is necessary.

Progressively, the European Union started to understand the possibility of these recognized products for marginal rural
areas and the importance of a more diversified agriculture. In accordance with the European Union's stance, three
dimensions of rural development are worth considering: endogeneity, integration, and sustainability &, It is feasible to
increase the economic worth of agricultural products by developing a distinct reputation associated with their
characteristics, so capitalizing on a critical marketing tool 2. Moreover, they can have positive effects also on tourism 29,
The strong cultural identity associated with these products is a potent means of boosting indigenous peoples’ and tourists’
awareness of the values embedded in them and the natural resources of each product location. Indeed, as Lamy 11
argues, Geographical Indications can operate as a wealth multiplier; they can be regarded as both a resource to be relied
on and a part of each community, a kind of “common intellectual property” 121,

Gls have the potential to encourage a more equal distribution of wealth between urban and rural areas by offering rural
development opportunities. It is critical, inside the European Union and as a result of the current debate, to stress
understanding about the importance of this tool not only in countries where it is already well recognized, such as lItaly or
France. Generally Mediterranean countries are more involved in the protection of their products, while a positive example
for Western Balkans is Slovenia which from 2004 has managed to make 25 PDO and PGI products approved by the
European Commission. Even if is not in the top 10, Slovenia is 11th for the number of PDO and PGI wines and any
information can be found on the website of the Ministry of Agriculture, Forestry and Food. As the main actors of the next
possible enlargement and as the “bridge” for the new commercial routes with Asia, Western Balkans economies have
been taken under the observation of European Union and, even though in Western Balkans countries agriculture
employment is decreasing, it still plays a fundamental rule: 40.28% in Albania, 19.12% in Bosnia and Herzegovina, 19.02
in Serbia and 7.64% in Montenegro (there is no data available for Kosovo and Former Yugoslav Republic of Macedonia).
In addition, Croatia, Slovenia and Greece (respectively 7.54%, 4.93%, and 12.13%) have a higher rate of agriculture
employment than the average of EU that amounts to 4.92% (World Bank data, 2018). Therefore, the protection of
traditional excellent food products appears to be an important rural development instrument in that area. Some products
have been already mentioned in several scientific publications about Serbia 13!, FYROM-Northern Macedonia 24, Kosovo
and Montenegro. Many products mentioned in the research about possible PDOs and PGls from Western Balkans are
cheeses or fresh and cooked meat products while in FYROM-Northern Macedonia we can find fruits, vegetables, and
cereals. The situation of Albanian products is different, probably due to the location of the country between the Slavic
countries of the Balkans and the Mediterranean nations like Greece. Moreover, the Albanian territory (which represents
0.26% of European surface) encases more than 30% of European plant heritage 12 and this fact can explain the huge
diversity of Albanian typical products. Additionally, the isolation of the country from the Serbian Empire before, and from
Yugoslavia in the 20th century makes the traditional food context of the country extremely various. In 2008, harmonized
with the EU legislation and with the help of the European Patent Office, the first Law on Geographical Indications of
Products and Services has been approved by Albanian Parliament and the General Directory of Patents and Trademarks
has been designated as responsible for the procedures of protected origin.
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